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TRENDS

FACT continues to experience a decline in membership and in the past four years has taken initiatives 
to  reverse  that  trend  by  increasing  benefit  values  and  using  social  media  to  increase  member 
awareness. The Educational Grant program has successfully increased traffic on the FACT website 
and increased online enrollment, and FACT has continued to add new services such as an enhanced  
travel program. This is an ongoing attempt to move FACT forward in the public eye and to make the 
association more recognizable, which in turn will make FACT even more formidable in negotiating new 
benefits for the consumers it serves.  

Data indicates (see disclaimers below) 
that FACT has members in all 50 states. The 
highest concentration appears to be in 10 
states…with 5 states (Arizona, Florida, Illinois, 
Ohio, and Texas) representing our “core.”

FACT’s goal, as always, is to emphasize member 
communications and feedback, not only to be 
responsive  to  members’  needs  but  to  continue  to 

modify marketing plans to reach prospective members.  We will increase our use of e-media including 
FACT’s own website, Facebook, Pinterest, and more to focus on both benefits and marketing in order to 
further FACT’S success now and in the future.

DISCLAIMERS: None of the preceding information includes FACT’s Affiliate Members (i.e., 
persons who belong to those associations which have chosen to align themselves 
with FACT and whose members are thereby eligible for the benefits we provide).

In addition, with constant changes in membership -- i.e., with cancellations 
and enrollments occurring daily -- it is impossible to discuss membership 
numbers in anything other than general terms.
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WHAT SETS FACT APART?

Health Care Discounts - FACT continues its successful partnership with NEW BENEFITS which provides 
Health  Care  discounts  for  all  members.   This  arrangement  allows  FACT  to  offer  substantial  savings  on 
prescription drugs (members experienced a 66% savings from retail in 2018), as well as on eye, ear and dental 
care. With NEW BENEFITS the discounts are greater and the network providers have increased significantly. 
The FACT health-care discount program is included in the association’s regular dues, whereas similar programs 
are marketed on a stand alone basis for three and four times FACT’s annual dues.
Free Accidental Death Insurance - The premiums for this valuable protection are entirely paid on your behalf 
by FACT.
The Educational Grant Program - The reception FACT has received for the Educational Grant program has 
been extremely positive. Funds for Graduate programs were a much needed addition. In 2019, approximately 
$75,000 will be awarded to members and their families.  Some of the benefits of this program include one single 
application for all types of education with no deadlines, and grants will be awarded four times per year.  This 
financial assistance is geared toward students who may not have superior scholastic or athletic prowess but who, 
nonetheless, want and need to continue their education.
Disaster aid - Cash from FACT’s pocket to its members’ when they need it most ... paid on the honor system, with 
none of the red tape or forms required by governmental agencies and other sources of help. In 2017, this benefit 
was highly valued by many members. 
Classroom grants - Up to $2,500 for the teacher who wants to do something special to further the education of 
the students but whose school doesn’t have adequate funds available.
Community grants - Again, up to $2,500 for worthy civic projects which can’t be funded any other way.
Medical insurance - Individuals and families who need short term coverage but who don’t have an employer- 
employee plan may apply for a plan underwritten by an A-rated carrier.
News Bulletins -Straightforward reports on matters of interest and concern are designed to keep members posted 
on what is happening both inside and outside of FACT. These bulletins are offered regularly with no political slant 
or hidden  agenda.
NEW for 2019 - FACT has added an enhanced travel platform which allows members to access a lower rate 
at thousands of hotels nationwide. We have added a hospital accident benefit for FACT members and their 
dependents, in addition to a $25,000 medical evacuation and repatriation program. 

And . . .
Unlike so many other consumer groups, FACT does not accept commissions, royalties or compensation of any 
kind from its benefit providers. We weigh a benefit on its own merit…not on which provider offers the fattest 
“deal.”   Although  formed  as  a  not-for-profit  corporation,  FACT  does  not  (and  will  not)  seek  special  tax 
consideration (501 status) from the IRS. Our bylaws forbid us to make a profit…if there ever were excess revenues, 
they would necessarily be spent for the benefit of FACT members.
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THE WORLD IS CHANGING

Previously, people joined FACT because the economy was strong and they wanted to save money and 
enjoy other consumer advantages.  In our constantly changing environment, people continue to need 
those same savings and advantages, and it is important for us to make certain we can service as many 
Americans as possible.

A  couple  years  ago,  FACT  listened  to  its  members  and 
responded to their needs by returning to its roots.  FACT has 
one level of membership, which is $48 annually. The addition 
of  new benefits  and more online access are continued proof 
that  FACT  adapts  to  members’  needs.   FACT  promises  to 
continue  to  listen,  respond  and  adapt  to  the  needs  of  its 
members.
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THE POWER OF THE WEB

FACT, like many organizations, continues to learn what makes a good web site and recognizes what a 
powerful marketing tool the internet can be. In 2018, FACT continued to work hard to improve the 
efficiency of its online presence and in doing so, has continued to provide a promised level of service 
including:

• maintaining a site that highlights the advantages of membership
• streamlining the log-in and navigation process
• making information easily  accessible  so  prospective  members  can make 
informed decisions
• simplifying the sign-up process
• enabling FACT members to print membership cards and kits online
• increasing  access  to  important  services  such  as  health  discounts,  and 
adding new benefits of great value
• exploring the best way to increase FACT’s presence on social media sites
by continuing to make benefits and services more accessible online, members 

will  experience  expedited  service  and  increased  efficiency.  FACT  continues  to  look  for  ways  to 
improve member’s overall experience.
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MANAGEMENT & HISTORY

FACT was  started  in  1984  by  a  small  group  of  Midwesterners  who  didn’t  have  a  whole  lot  in 
common, except...they knew each other, and they felt as if many practical aspects of their lives were 
not entirely in their own hands.

Today, FACT consists of a governing Board of Directors, comprised of four persons who are elected 
annually by a vote of regular members.

These directors must . . .
• Agree to serve without compensation.
• Engage in no activities that represent a conflict with FACT’s best interests.
• Have been a dues-paying member of FACT for at least two years prior to being nominated.
• Not be related or connected in any way to any other director, officer or employee of FACT.
• Be a person of good standing and character.
• Submit to, and abide by, an extensive screening process.

These criteria were adopted by the corporation in order to: (a) assure the continuation of FACT’s 
selfless intents and purposes, (b) maintain a high level of professionalism at the director level, and (c) 
prevent any special-interest groups or self-serving individuals from assuming control of FACT for 
their own gain.

Reporting directly to the Board of Directors are its officers and a Managing Director, all of whom 
operate on a volunteer basis (i.e. they receive no compensation from FACT).
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MONEY ISSUES

FACT always has been supported solely by the dues it receives from its members.

FACT knows that today’s consumer is aware that benefit providers attempt to influence organizations 
such as FACT by offering commissions to obtain endorsements. FACT has always maintained a policy 
of refusing commissions and asking for a better deal or value for its members.

This policy is the only real way to avoid doubts as to the true value of each benefit…a policy to which 
FACT fervently adheres.

How  does  FACT  remain  relevant,  competitive  and  necessary 
without either exceeding its self-imposed financial constraints or 
compromising its integrity?

Continuing to find the answer to this single question will remain 
at the heart of our concerns in 2019.
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THE OFFICE

FACT’s  Membership  Services  Office  is  located  in  Edwardsville,  Illinois.  This  office  handles  all 
membership questions relating to FACT, its benefits, services, discounts and programs. It also serves 
as FACT’s main “go-to” for data processing, printing, e-services, and all the other day-to-day needs of 
a service oriented corporation.

FACT Membership Services 
318  Hillsboro Avenue

PO Box 104
Edwardsville, IL 62025 

1-800-USA-FACT
cservice@usafact.org

 www.usafact.org

This office is open 8am to 5pm (CT) Monday through Friday (excluding certain holidays).

FACT also maintains offices in Jonesboro, Arkansas. This office can handle member questions as well, 
and perform benefit and trend research for the association.

FACT
300 South Church Street, Suite  B101

Jonesboro, AR 72401
855-329-7395
870-336-5323

aradmin@usafact.org
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THE MANAGING DIRECTOR

Vicki Rolens:

FACT’s Managing Director is a native of southern Illinois. After graduating from Mascoutah High 
School in 1985, she attended Southern Illinois University in Edwardsville, IL., where she received her 
bachelor’s  degree  in  education.  She  has  been affiliated with  FACT for  over  25  years,  serving as 
Managing Director since March of 1999.

Vicki personally oversees the administration of many of FACT’s programs . . . such as the Educational 
Grant  Program,  the  Community/Classroom  Grant  Program,  and  the  Disaster  Aid  Assistance 
Program.  She  says  that  the  favorite  part  of  her  job,  however,  is  communicating  personally  with 
members who call or write the FACT office . . . answering their questions and helping them with any 
consumer problems or needs they may have.

Vicki, and her husband Danny, reside near the FACT Membership Services Office in Edwardsville, IL.  
They have two grown children, a son who lives in Chicago, Illinois, and a daughter who attends 
college in Kentucky. 

To contact Vicki, please call 1-800-USA-FACT or send her an e-mail: vrolens@usafact.org

w w w . u s a f a c t . o r g   
1 - 8 0 0 - U S A - F A C T
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